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i, ¢ 
Every Man___. 
who would be successful in his busi- 


ness must.expect to find plenty of up- 

hill work. 
Advertising _. 

will not make your fortune in a day, 

but, if done judiciously, it will pay 

handsomely in the long run. 


If it will pay you to do business it 
will pay you to advertise it. 
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We have the knowledge and facilities 
( for getting the best service for the 
g money invested in advertising. 
; To aid advertisers in investing their 


money to the best advantage is the 
object of this agency. 


S IF YOU WISH TO ADVERTISE ANYTHING 
x ANYWHERE AT ANY TIME, WRITE TO 


The Geo. P. Rowell Advertising Co., 


NEWSPAPER AND MAGAZINE ADVERTISING, 


j 10 SPRUCE ST., NEW YORK. 
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Is the Time to Advertise. 


Experience has so taught the suc- 
cessful advertiser. 

There are some instances where too 
9 much advertising has drowned a man, 
because it was poorly done. 

There are many instances where the 
money has been used up by too much 


advertising, because money was. not 
properly expended in other directions. 


Advertising aids to build up a busi- 
ness. 

It does not accomplish it unaided 
and alone. 


The 1,400 local weeklies of the Atlantic Coast 
Lists are great aiders to those who use them con- 
tinuously. They talk weekly to more than one-sixth 
of the entire reading population of the United States 
outside of large cities. 

They sell goods and help make continuous adver- 
tisers rich. 

One order, one electrotype does the business. 


CATALOGUE FREE, 
ATLANTIC COAST LISTS, 


134 LEONARD STREET, NEW YORK. 
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CALIFORNIA. 


California, next to Texas, has the 
largest area of any State in the Union. 
It embraces 155,980 square . miles. 
The last census gives it a population 
of 1,208,130, of which fully one- 
fourth is in the city of San Francisco 
alone. One-third of the population 
of the State resides within a radius 
of 20 miles of San Francisco's city 
hall. General Sherman used to say 
that when he went there in 1847 the 
city was called Yerba Buena, there was 
nothing but a bridle path into the 
town, and the population was estimated 
at 400. City lots sold for $40. 
‘* Lieutenant Hallock bought one, but 
I felt actually insulted that he should 
think me such a fool to pay money for 
property in such a horrid place as 
Yerba Buena.” There are published 
in the State, as shown by the American 


Newspaper Directory, 639 newspapers 
and periodicals of all kinds—g6 being 


issued daily, 432 weekly and 85 
monthly. The combined circulation 
of all these 639 publications, according 
to the same authority, is not less than 
1,500,000. But four papers in the 
State are rated above 40,000 each ; 134 
are in the ‘* J” class (exceeding 800) ; 
Igt in the ‘‘ K” class (exceeding 400), 
and 71 in the ‘*L” class (exceeding 
100). Only 30 made statements suffi- 
ciently accurate to be guaranteed as 
correct by the Directory publishers. 
The lack of guaranteed circulation re- 
ports always indicates that the actual 
issues are smaller than the public sup- 
pose, and that no advantage will con- 
sequently accrue from announcing the 
facts. 

The one paper which appears to 
lead all others in circulation is the San 
Francisco Examiner, both daily and 
weekly, its daily circulation being guar- 
anteed as 61,019 and its weekly 70,869. 
The Chronicle comes next with a guar- 
anteed daily circulation of 60,195 and 
weekly estimated ‘C” (exceeding 
20,000). There are but twenty-four 
periodicals in the State outside San 
Francisco credited with as much as 
4,000 circulation. It will be seen that 
nearly one-tenth of the entire circu- 


lation is held by the San Francisco Zx- 
aminer, and that the Examiner and 
Chronicle together give nearly one- 
fifth as much circulation as the total of 
all papers combined. Probably San 
Francisco prints seven-eighths of all 
the newspaper circulation of the whole 
State. 

Outside of San Francisco, the only 
places in California issuing newspapers 
to which the American Newspaper Di- 
rectory for 1893 accords to any daily 
or weekly a circulation rating of so 
much as a thousand copies each issue 
are Los Angeles (pop.), 50,395; Oak- 
land, 48,682; Sacramento, 26,386; San 
Jose, 18,060; San Diego, 16,159; Stock- 
ton, 14,424; Fresno, 10,818; Bakers- 
field, 2,626; Ukiah, 1,627, and Auburn, 
1,595. -The populations given are 
from the census of 1890. 

In Los Angeles, next to San Fran- 
cisco the largest city in the State, an 
advertiser will especially consider 

Daily Times, having very much the largest 
issue of any paper in the State outside of San 
Francisco. 

In Oakland, across the bay from San 
Francisco, the third city in the State, 
two afternoon dailies are issued, each 
printing more than 5,000 copies ; they 
are: 

Daily Enquirer, 

Daily Tribune. 

In Sacramento, the fourth city and 
State capital, there is published a paper 
that for many years was the best in the 
State. Its weekly is still believed to 
have a good circulation, An adver- 
tiser should therefore consider here 

Record-Union, daily and weekly. 

Bee, daily—and perhaps the weekly also, 

In San Jose, the fifth city, one paper 
has a decided preponderance in appar- 
ent value, viz.: 

Mercury, daily, Sunday and weekly. 

In San Diego, the sixth city, a cone 
siderable issue is credited to the 

Daily Union. 

In Stockton, the seventh city, the 
advertiser may make choice between 
(or take both) 

Independent, daily and weekly. 
Mazi, daily and weekly. 
Of these it is claimed that the first- 
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named is the more important daily, 
and that the weekly of the second has 
the larger clientage. 

In Fresno, tne eighth city, rival 
claims will be set up for 

Expositor, daily and weekly. 

Republican, daily and weekly. 

The only places outside of San 
Francisco credited with issuing papers 
having more than 5,000 circulation are 
Oakland and Los Angeles. It should 
be stated that the Directory accords to 
every publisher the edition that he 
claims to issue, provided he is able and 
willing to state it with exactness and 
sign his statement ; and pays a reward 
of $25 for every case where a publisher 
sent in such a statement and his paper 
was not rated in accordance. The re- 
ward has never been claimed by a Cali- 
fornia publisher. 

Los Angeles claims 80,000 popula- 
tion. It probably has 65,000, and, 
with Pasadena and the outlying towns, 
may have 80,000. It is the second 
largest city in a stretch of country from 
Alaska to Panama, and being 500 
miles from San Francisco, is a metrop- 
olis by itself. Sacramento, being the 
State capital, has a prestige and influ- 
ence beyond actual numbers. Stock- 
ton is a trade center for the great 
wheat-growing district of the San Joa- 
quin Valley. San Diego is the only 
city of importance south of Los An- 
geles, and is far enough south (130 
miles) to be a center of trade for a 
large section of country. Fresno is 
not a large place, but is a trade cen- 
ter for the raisin industry and the whole 
upper San Joaquin Valley, being 125 
miles south of Stockton. San Jose is 
a wealthy city, embracing with Santa 
Clara about 25,000 population, located 
50 miles south cf San Francisco, and 
is a trade center in a most fertile val- 


y- 

While the San Francisco dailies are 
delivered by carriers in Oakland, yet the 
local papers are largely read. . Oakland 
is a thoroughly American city, the 
most beautiful in all California, and is 
made up of the best element of San 


Francisco mercantile life. For ele- 
gant surroundings, and _ intelligence, 
refinement and comfort in home life, it 
challenges comparison with any of the 
older Eastern cities. 

The San Francisco Argonaut is an 
exceptionally good weekly paper. The 
quality of its clientage and its repre- 
sentative character for twenty-five years 
is fully recognized in social, literary 
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and mercantile circles. It is more of a 
magazine than a newspaper. To one 
familiar with journalism in New York, 
it may be said to be a combination of 
the keen sarcasm and thorough Ameri- 
canism of the Su and the conservative! 
character and high standard of the 
Evening Post, with not a little of 
the breezy gossip of Zown Topics. 
Its circulation (rated by the Ameri- 
can Newspaper Directory as between 
12,500 and 17,500) is general through- 
out the State, and its clientage is 
as intelligent and discriminating as 
that of the Century Magazine. It goes 
to the wealthy and arrogant, perhaps— 
Puritan and cavalier ; but it is a very 
original and very able journal, and is 
keenly relished by its readers, It may 
be doubted if any other American 
weekly can be more universally found 
upon the news stands of every city in 
the United States. 

San Francisco is to California what 
the heart and lungs are to a man. 
People who have practical knowledge 
of what Boston is to New England, 
New York to all North America, Chi- 
cago to the valleys of thé Ohio, Mis- 
souri, Upper Mississippi and all the 
regions of the great lakes, may not 
know that what these cities are to the 
territory indicated, San Francisco is to 
California in a greater, a more intense 
degree. It contains a quarter of all 
the people, and among these, and the 
nearby residents who depend upon it 
for daily supplies, is more than three- 
quarters of the purchasing power of the 
State. San Francisco is the Mecca of 
every Californian, and of every resident 
west of the Sierras from Aspinwall to 
Sitka. To the Pacific Ocean, San Fran- 
cisco is what New York is to the At- 
lantic—it is America! Its daily pa- 
pers exceed in circulation, influence 
and advertising patronage all others 
issued west or south of a line drawn 
from Philadelphia to Chicago. The 
advertiser who would invest $10,000 in 
a yearly advertising campaign in Cali- 
fornia will act wisely in appropriating 
$9,000 to the newspapers of San Fran- 
cisco, and of this amount fully $7,500 
may be judiciously expended with the 
various editions of the Examiner and 
the Chronicle. He will be surprised 
to ascertain how little space in these 
papers the money will place at his 
command, and afterwards pleased to 
perceive how considerable, as compared 
with other papers, is the result they 
produce. 





“ Disfigured For Life” 


Is the despairing..cry of thousands 
afflicted with 

Unsightly skin diseases. 

Do you realize what this disfiguration 
means to sensitive souls ? 

It means isolation, seclusion. 

It is a bar to social and business success. 

Do you wonder that despair seizes upon 
these sufferers when 

Doctors fail, 

Standard remediés fail, 

And nostrums prove worse than useless ? 

Skin diseases are most obstinate to cure 
or even relieve. 

It is an easy matter to claim to cure 
them, but quite another thing to do 


so. 

CUTICURA 

Has earned the right to be called the 
Skin Specific — 

Because for years it has met with most 
remarkable success. 

There are cases that it cannot cure, but 
they are few indeed. 

It is no long-drawn-out expensive ex- 
periment. 

25c. invested in a cake of 

CUTICURA SOAP 

Will prove more convincing than a page 
of advertisement. 

In short, 

CUTICURA WORKS WONDERS. 

And its cures are simply marvelous. 

Now is the time 

To take CUTICURA. 

CURES made in WINTER 

Are permanent. 


yy Price, Cuticura, 50c.; Soap, 25c.; Resor- 


VENT. $r TTER DruG AND Cuem. Corp., Sole Props., 
aa *‘ All aboutthe Skin, Scalp, and Hair,” mailed free. 





Tue Cuticura announcement, repro- esque. Grief is forcibly expressed, 
duced above, is the most effective illus- and the feeling of interest awakened 
trated advertisement of a proprietary draws attention to the explanatory 
medicine that has recently appeared. words above, connects the picture with 
Note the grace and pose of the figure. the head-line, and tempts the observer 
It invites attention and excites interest. to read all the rest of the text, with a 
The drapery is classic, the form statu- view of learning full particulars, 
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IT WAS PROBABLY MAILED. 
MANUFACTURERS OF 
Swank’s * Best”’ Fives, 
Fremont, O., Jan. 24, 1894. 
Editor of Printers’ Ink: 


indly inform us by mail or otherwise ifthe pili 
Post Office 


Department) was successful in 
preventing the monthly publication called 
Trade {rom sending out 265,000 copies of their 
paper, as mentioned in your valuable paper. 

As we used to pay for space in big issues of 
said publication on the basis of 265,000 circu- 
lation, this information will be vaiuable. 


Res} ‘2 ‘ou 
a How ree ManuFacturinG Co, 


aac as the leading and prin- 
cipal article in the January issue of % 
the Zrade Magazine is a history of 
the life and achievements of the Hon. 
John Wanamaker, with portrait, birth- 
place, bargain counter and suburban 
villa, it is probable that the 265,00c 
sample copies did go through. Mr. 
Wanamaker used to have influence an 
with the Post-Office, and some of his 
employees still occupy positions of 
trust in that department. 


Classified Advertisements. 


Advertisements under this head. two lines_or 
more, without display, 25 cents a line. ‘Must 
be handed in one week in advance. 


WANTS. 
} a GARDENING wants advertise- 
HF. ST. NICHOLAS MAGAZINE wants your 
attention, and Geserves i it. 


aa — eT “postage stamps are bought 
E. T. PARKER. ER, Bethlehem, Pa. 


= SWANK MFG. CO. want men who talk 
business and make make money. Fremont, O. 


gr7anr a apecer. Total expen e ial expense #1. Franchise for parti 


NDICATE, Chicago 


81 WILL bu tne-sootot secret of success in business, 
Ad. JAS. SMITH, P.O. Box 158, Montreal,Can. 


Posto. by a young, acti active adv’g man, of ex 
pend on a al “G.8.,” Printers’ Ink. 


Were pecial agen t to handle exclu- 
Srey 9 our Ravert ing in the West. Ad 


” Box #, Pittsburgh, Pa. 

FDTons_ po you want an efficient corre- 

LEwoan for your paper. from Columbus, 0.! 
GARRISON, care Ohio State Journal. 


ae S" igen TALK ABOUT BUSINESS.” By mail. 
4) cents; aoe. 7% cents. FRE- 


ONT PUBLISHING ., Fremont, Ohio. 


66 guazr TALK ABOUT — INES.” A 
ee re chews it—sent 
FREMONT PUBLISHIN -» Fremont, O 
yer _—_—_ troubled sien corns, bunions or 
warts to send for free sample of Per- 
stan Corn Cure . COHN, 332 W. 5ist St., N. Y. 
ANTED—To learn the ad advertising rates and 
commissions allowed in every paper in the 
U.8. TB B. BLACK, agent, Fi Fortress Hearce, ¥ Va. 
4 eg poe gt = not hot already te file A us 
lease and com: ions. 
ATED TRADE & INDUSTRIAL PRESS 
Washington, 


WaASTeD._Noveitos to sell to newspapers, to Yak 


as premiums. 
menutacturers solicited. 
Island, UL 


Co sone 
L. E. WEST 


with 
CO., Rock 


ae 9 yn PUZZLE. The triumph 
999 of mechanical skill. Pleases ev. 
erybody ; 3 cars and an packed ina ment 
box, 25. C.J. BARLESS, » N.Y. 
ponoves, ogy newspaper man, of 
ears’ experience, desires editorial po- 
jin” ‘hest as and 
ty. Address Box OX 248, Do} Doylestown, Pa. 
were Ley YOUB EMBOS EMBOSSING! Miegenh oe de- 
e Covers. Send for sa’ 
les an oro. cag TH, AXTELL & CaDY 
Bo. fine catalogue printers, | Holyoke, Mass. 





e want a man in eve’ 


Dera 
for ora a HigNAL DETECHIVE BU- 


& 3. 50 lire EaNes vd 1,000 myer wal on of page ot oo 


pM free. SEWS LETTER COMBI. 


A 
NATION, Hasbrouck I Heights, N.J. 


OOD all-around newspaper man, experienced 
G° in editorial and business cas departments, 
wishes ek on daily, weekly or trade r. 
City or re 
ences. 


nt refer- 
B. ABRAMS, 185 W, 155 So We 108d 8 St., New York. 
Micon cireulars, dis- 
bea oral in istrict T.3 and ad- 
ogg bane nailed up; paint wall, bul- 
—% barn ‘and fence ence advertising signs i mailing 
d ‘addressing. HERMAN TIN CO., 
‘Washington, D.C. 
REATEST o Corey of a lifetime to reac! 
cor postmasters. 
close seed circular or ~~ e = ours at 
expense. Satisfactory pr proof furnish 
alladdressed. W: a. “F. H.A.,” 
Box 1407, New Haven, Conn. 
B® retu: pak expense. We will inclose a 
circular for you with one we are mailing to 
country postmasters. Any number up to 50,000. 
This is a — = y to reach Muirect the 
buyers. Write at once, 
F.H. ” Box 1407, New Haven, Conn. 


prUBusHEns, ATTENTION ! Do you wan 
increase circulation! Are 

awake enougli to eaeee a plan that will “ 

feed eh bring joy to > ha ts If so, 
geta nt oom and write t0 os for particu- 
jars. P. SNYDER & CO., 755 Dekalb Ave., Brook- 
lyn, New York. 


ee correspondents wanted at every 
county seat where ve ae not now repre- 
—~ ig oo connected with local' press . 


an 

wt Only wide-awake hustlers iced 
ASSOCIATED TRADE & INDUSTRIAL 
, 918 FS8t., Washington, D.C. 


appi 
W artist, artist, who has had some ex- 
perience in newspaper work, and al.7 
some Knowledge of the advertising business, te 
assist in the e management of the advertising ina 


Envelo) 








fora with =i] 
- man with push and energy. na wae Re 


particulars, “ F. C. R.,” care | ad 
. 1-2 —CLASSIFIED advertise obvertanmnents, toappear by 
e year, are for ’ INK 
pom waar if pa rb - for in advance. Or- 
ders not acce rate for less than ten 
words, Ten ~ ty pays for canes ten words 
a whole year; eleven words c 40 words 
$40. All yearly advertisers are we uaslacd to re- 
ceive the paper without addi additional charge. 


Cs for gy wd per publishers Do sg want 
one third of scount for 5-in. . 3 to6 
mos.! I buy warrants drawing 8 per cont’ int. on 
any county in State of Washington, from 10 to 30 
cent ~~ a, divide disc. as follows : One-third 
y first saw adv. 
find out trom & vanes where they saw 
to send one-third to said paper, one-third to in- 
vestor and keep sootaed for service. One-third 
of said disc shall not be less than 3 per cent and 
probably 10 bag centevery time, and may be in- 
vested es ayear. rsons who see this 
adv. will aod — two: hirds of discounts at once 
on oe Ae send to First Nat’l Bank, North 
ng them to pay same or 
 theredt to = A a nee 1 shall d 4 
it interest. 


ony pas 
J. 


CLARK. North Yakinia, Washington: 
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SUPPLIES. 
yan BIBBER’S 
Printers’ Rollers. 
[HE EPITOMIST gives circulation to its 
patrons. 
INC for ete BRUCE & COOK, 19 


Water St., New York. 
aS NG. ome ee Gayteone ee noth- 
66 PBERLESS” cal ” CARBON 1 BLACK. 

For fine Inks—unequaled— 


a PAPER is printed with ink manufact- 

, $a D. WILSON PRINTING INK 
CO., L’t’d, 10 Spruce St., New York. Special prices 
to buyers. 


CMtetter head as ont, fine as silk, 4 aoe 
Pn and heads. Best bo 

to order, 
Pro CoO., Columbus, 


paras De DEALERS— M. P M. Plummer & Co., 45 

. N. Y., sell every kind of paper 

used _— + ‘and publish: ers at lowest prices. 
Full line quality of Printers’ Ink 


HECK THE INSERTIONS oF YOUR ADS— 
For #2.50 Dn Been! 100, or o* r 1,000, I will fur- 
n which fy ] and most com- 
plete method of ae track of the insertions 
of your advertisements ever invented. The Geo, 
P. Rowell — ws have used them for the t 
twelve Address WM. JOHNSTON, 1¢ 
Spruce St. New York. 


» 





embossed 
2 a ithe 
_ yi. ete. LAN 


ADVERTISING NOVELTIES. 
[X AMERICAN GARDENING pays. 


ADVERTISING rates invariable in ST. NICH- 
OLAS. 


i Sesebote— Seat calendar in colors. 
i Send stamp. BIGGS, Box 645, Louisville, Ky. 
EWING machines will boom your circulation 
Write for iculars and prices. FAVORITE 
MFG. CO., 342 Wabash Ave., Chicago, Ill. 
.—y— ya circulation or sales by using 
greatest of all advertising oe 
Adap' ted to sell ongees anywhere, “D.S8. 
Alburgh Springs, 

OR the purpose of inviting announcements 
I of averting Noveltion likely to benefit 
reader as ea as advertiser, 4 lines, 25 words or 
less, as inserted under this head once for 
one dollar 


TO LET. 
ADVERTISING space in ST. NICHOLAS. 


A= ear GARDENING for first-class adver- 


lo LET— Deck. gocue m and desk, $10. Boone ot,S 
Beekman St. ‘Temple C’t Bldg. Electric lights. 


‘yO LET—Front —_ in puiding 3 No. 108 nee 
Street. well ligh steam 
electric light; yh, —_. oan be subdi® 
vided into several offices. it, $50 a month. 
For iculars rt GEO. P. 


r 
ROWELL & CO. 
——_-+-+____ 
ADVERTISING AGENCIES. 
A™ indorse ST. NICHOLAS. 


promise rates for AMERICAN GARDENING. 


L. MOSES, 132 Nassau St., N. Y., publishers’ 

« special agent. 

Eo. W. PLACE NEWSPAPER ADVERTIS- 
ING. 52 Broadway, New New Yor! 


EO. 8. KRANTZ, s) special ad are 
N. ¥. dailies. 1 4th St. Bas 


DS tag ie dvertising 0 Purchasing 
Agency. 19 East 14th Fo York. 


CH}: K HAMMITT, Advert Ne men gee ae 
J N.Y., will serve you‘ ly, 


100 





T EADING dailies, circ. 4 ; $8 aie 
FLETCHER ADV, SGENGY Chere and,O. 


Itt 


a line of advertis- 
B. L. ORANS, Room 4, 


ou have in mind 
* tng anywhere, aa 
No. 10 Spruce 8t., N. Y. City. 


I hg 1'3°6 co intend to advertise n 


manner in the 
nsult us, HieMAN J, MART MARTIN COo,, 
Washington, D. C 


rf ou a to advertise a rie suyupere 

-_ time, write to the WELL 
ADVERTISING CU., 10 Spruce 8t./ mew York. 
He’ New: er Advertising 


M HICKS, Gi propeiton, 
A 
Wash., D.C. 


LIVE Washington letter tir nen 
HERWaS pur r. 
J. MARTIN CO. 1908 7th St, 
CuARLES H. FULLER'S 1 sewer ree ADY. 
AGENCY, 112-114 Dearborn 8:  Unleago, il, 
: Court, New York Established Es- 
tima rtully farnished. 
rs al over 


tes chee: 
ARTIN CO., 


for mo 
rite us. 


ONGRESS is in session. We are 
ents and reporters for new: 
8. Write us. —~ J. 
1902 7th St., Washington, D. 


r a INTER-STATE ADVERTISING AGENCY, 
of Kansas Ci: 


to compete for your businexs. 

ing for —_—> “experience or ability—only tor 
the s ratcc are $ you want— 
ask for them 


= ard 
FOR SALE, 
ADVERTISING space in 8T. NICHOLAS. 


G°r a= seturas result from j advertising in THE 


$3.5 
50,00 APES ennlal Bide. nochewer:8 i. 


MPOSING stones, two two marble, 
ao be CY where ois have tracked. 


cheap. HEBER 
Wenes. 8 doruse St., New Yo New York. 
4s illustrations and initials for we 
x. = ‘weeklies pl meral prin 
r inch. 


vats free. : 
AN ILLUSTR, Ti G co, Newark, N.J. 


NEW page i onl . A list of the names of the 

new newspa each week, 
nished on application.” For terms address 

RIDGE MFG CO., Box 375, Ridgewood, N. J. 


OR aata-mavtan te ht another office. we 
have a lot of sype an pashartal in good con- 
dition for saie — Also one 6-col. quarto 
ot “one Tool. folic Prouty. 
INDICATOR, Valley Falls, Falls, Kansas. 


;}OR SALE—The Columbus Record, old estab- 
lished, valuable weekly ; poe EE over 
hee! independent politics; devoted to cit, 
county, — and patrio news. Advertis- 
ing the very bens . Will sel! for less than value 
on account of — WILLIAM P. BROWN, 
Columbus, Ohio. 


7OR SALE— Gude aa and 
b og b 


lished in in series ay of 
ready : Series A, for 
for Pre 


nurs 1 INCH. copies Evoves. 
MAN’S WORK , Athens, Ga. 


Advts., 
trade. 


ware dealers; Series A 
by Mr. E. A. Wheatiey of 
Chicago, one of the most successful and t 
and 4. insta ess writers in America. Send card 
an n 


a WHEA for circular, prices and sam e 
— Ketailers Dept. 
Heratd Bidg., C 


ewes A a 
BILLPOSTING AND DISTRIBUTING. 
DVERTISING matter distribu’ Terms rea- 

sonabl 


ited. 
ie. L. J. DEMAREST, Kenton, O. 
‘ PAYS for mailing 
$3. 00 advertisement 
for 3 monthsin A DECKER 


gives you 2inch 
AGENTS’ Ad. 
ADV. BUREAU (Room 3), Smith Bidg., Boston. 

YRINTED matter and circulars of all classes 
reliably distributed from house to house in 

any partofthe U. 8 Write for terms and 

ticulars. UNITED STATES MUTUAL AD 
T!SING ASS’N, 112 Dearborn, St., Chicago, 1, 


3,000 circulars and 
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ADDRESSES AND ADDRESSING. 
ee NICHOLAS. 
NEW 93 ager agents’ adi 


0 10 000 per it FP ecsaen 


$1.50. 
we Ines A. Gnabow: 





JYERSONS who have rice for bi ad- 

vertisers and consumers --4 contact ugh 

ne floes 38 ren, 3 Moab es less, inde this on = 
25 wo r under 

for one dollar. Cash with with order. saad 


NEWSPAPER INSURANCE. 
NSURE present and future business by using 
I 8T. NICHOLAS. oe 
N_CIRCULATION—What made London 7. 
Bits ? A 





“MISCELLANEOUS. 
GT NICHOLAS. 


ePtomst. a maker of epitome. 
ADVERTISE in AMERICAN GARDENING. 
Vez BIBBER’S 

Printers’ Rollers. 


IPANS TABULES banish banish pain and prolon 
life. ur druggist will supply ; theth. “ 
pontisins, an ATTENTION! Are you anxious 
increase r circulation for 1894! Are 


hy perhaps we can assist you. At any 

for you "Write for particu re out , SNYDER & 00, 
a 
I Dekalb Ave., Brooklyn, N. 

L ONG@’S Sona Mucilage Pencil 
Co engl li liquids ; mange ready, no muss, 
souring, no waste, od 

spilling, no > amell. tends —_ map aed torn m 
torn books, torn e: ine. shoe Single 
pencil opie’ 6 bottles orn mui — 4 ‘sample ecent W) 


sr aero 2c. 1 dozen by postpaid 
Address E. J. JACOB, f—4, mu. 
—_——- oo 
PREMIUMS. 
Wm by Advt. Dept. AMERICAN GAR- 


. Outlasts, out- 


66 POX o’ a (rubber 


25c.). EAGLE SUPPLY CO., New a 


OF cotolegue has the best premiums. HOME 
BOOK COMPANY, 142 Worth St., NewYork. 
EWING machines half price to publishers. 
Lists free. AM. MACHINE CO., Chicago, Ill. 


7 pepe celebrates his twenty-first birth- 
ully that the first edition of 
the f ~ LT-- number is all s is all sold. 


NEwer aren premiums. The latest ideas in 
and complete books. ARIEL BOOK 
CO., 1113 Market St., Philadelphia. 


REMIUMS—Sewing machines the best. 
Will increase your cireulation. ‘1 FAVORITE 
MFG. CO., 342 Wabash - ve., Chicago, Ill. 


THEATER PROGRAMMES. 
DVERTESIES in N. Y. theater programmes, 


%. For rates, etc., address 
ADOLPH PH STEIN, 113 E. 1th 8t., N. Y. 





a 
ILLUSTRATORS AND ILLUSTRATIONS. 


Ss" NICHOLAS. 


F° R magazine illustrations, H. SENIOR & CO., 
10 Spruce 8t., N. Y. 
ae i sketches and illustrated ated drawn. 
LUTZ, 165 West Ave., Buffalo, N. Y. 
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ELECTROTYPES. 
T. BARNUM & OO.’s New York office for 
f their in N 


e the convenience o ns ew 
York and vicinity has removed to Room 1313 of 
the new Vanderbilt Building. 


DVERTISING ELECTROTYPES. a 
light-weight metal backs. Best work. 
Prompt service. Wood or metal. WM. T. BAR- 
CO., Electrotypers, New Haven, Conn. 
C= WUTYPE is preferred by aAvertionry Us be 
cause it is 10 per cent 
wood or metal base cu —_ tent formaiting 
purposes you save 
wood as well as a inl’ cut ‘die. Cel ellis 
and cellu noe ery man 
F. W. N CO., Baltimore. ama Uv. Ha 


chea) 
pone 





ADVERTISEMENT CONSTRUCTORS. 
S* NICHOLAS. 


gi RY AMERICAN GARDENING. 


CRARLES AUSTIN BATES, Now York, 620 
Otgnnl tee — Ads, circulars, . catalogues. 
ideas—p 


r wane advts., $50.00 to $150.00, pe Be haga | 

usual rates, when repared to Read 
our offer of ready- le advts. ae i iar Sale” 
column. 


Bat ads bring busines business. I write ’em in 
various veins. rae one, unique and 
catchy, $2.00. JED SCA’ 0, Box 63, Station 
W, Brooklyn. 
O* impr and my ads leave lasting impressions. 
ns, $1.00. Satisfaction oe money 
Six ads, $5.00 ; ss, $10. » 35 
Central Park ¥ West, "New Yor! 


iy =. Chicago, reache —s experienced ad 
ho makes one ie 4 

cialty. Send’ $1 for xX, Boos Money aa 

turned if not satisfactory. C. H 


ou Coy know what kind of ads BERT 

writes, but it won't cost much to 

write Moe oa find out. His ads are “ different 
from other people’s.” Lock ” Lock Box 283; Brooklyn. 


Devel 1c merchants find | find rapiieally ments, 

Ry i dis: moet S ly, bi busi- 
si; i; discount. Satisfac- 
tion. aaial RETT, 335 Cent ral Park 
est, New Yors. 


6s Be, of Ideas for Advertisers.” 50 illus- 
tions. 70 styles of See cae. ads. 

Table of type. E. mdreds of wo, 

tions. Second edition. Price ‘postpaid. 

D. T. MALLETT, ase 78 Teatle 8 St. 


ae —- been py y circulars yea 
ite more. w ¢ series of sho 
Lett telotenl arenas — printed on 
bri good results nine 
times in't A T will matter for four 


fu 
cards for $10. Check with order—I can’t 
eep books at that price, but if hot lease you 


ru _. your money. Py 1N 

BATES, 620 Vanderbilt Bldg. “Ads that seil 
goods.” # 

HAVE been asked why } wae 53 I mere Daiaction 

between retail ads and other kinds. The rea- 

m is le. retailer pays, maybe, two 

dollars 7 ts a 


c 
The Sooral adve r will spe’ 
dollars for the insertion co a ing lead. He must 
be sure that his ad is perf e wants me to 
— plenty of time at it _ be ‘his 

w to just learn it—more time used 


ractically 


and see. Sen 

$5 for 5s .mples. If they don’t suit T I return the 
pan If they do, and you use 45 more 
during #4, 1 make the price 50 cents each on — 
whole ot. Send fora ate of “ They Say,” 

what other folks think o of work. CHAS 
AUSTIN BATES, Bidg., N. ¥, 
“ Ads that se: 

















BOOKS. 
DAE SIGNALS, a manual of 
ad general “advertienrs. 
mail, 50 cen Address PRINTERS’ 
Spruce St., New York. 


902 IDEAS on advertisement question isa 


Brice, ‘by ink, 1% 
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TRADE CATALOGUES. 


8S your business through th the mails? If so, 
I z may add a permanent and lshers of jane 


ment t te your ate. Publishers of . perune 
all kinds, 


pee, me 

Pdoaery premfunsor ufacturers 

an ome 5 all kinds of Ba medicines, 
py e mails, 


pamphlet ovens ae different 
ways me a= the same ne new advertise- oy S eee oon 
ment displayed. > angers, our meee Se vantage. , our plan 
ablisher editore and others should have a this: We furnish a at actual cost of paper, press- 
. _ mail for 25 cents. Address THE work and cade a catal or premium —_ 


ER CO., publishers, 216 Monroe 


co) Sent b: 
INLAND P 


8t., Chicago 





SPECIAL WRITING. 


m aes 7 pubitihers find my conpdonsiet “ ed. 
i) copy” Aa ah increases circulation. Pol- 
itics to suit. SF HAMMOND, Newport, R. L. 





STREET CAR ca DVERTISING. 


N, 


ogue, 
your imprint, advertising 
tne tine‘ of t of books. Pye cutle and ng nov. 
elties. goods, not 
fill fll orders aeilig an rons to your + Mi 
packages bearing pyoue imprint. You need c 

si its eat hal vomit, ths oo a 
ce’ are fan e prods « re guaran’ 
goipte are ry respect, and frie duplicate 
ay itn vom a want a permanent and profitable 
addition to — Sees for Te cata- 
logue and further particulars ETT 
é & CO. ae re and Mobbers 28 Reade St. -. 

ew 





\ 7RITE TO FERREE, First 1 Bank 
Bidg., Hoboken, N. J. 


B IG inducements for advertising or the ele- 
> vated rawars ae York, Bone = and 
street cars writs Rate: nal 
sketches free. CO N BROS. Temple Co’ 


+r 


ADVERTISING MEDIA, 


or 
y N.Y. 








NEWSPAPERS 
anp PERIODICALS. 


COLORADO. 











) a - ag a maker of a brief and pact 


Ty reach ehevene of hardware NS in THE 
ARE DEALER, 78 Reade St., N. Y. 


ADVERTISERS GUIDE. Mailed on receipt of 
stamp. STANLEY DAY, New Market, N. J. 


le. COVER the State of Indiana. 13 leading dai- 
FRANK 8. GRAY, 12 Tribune Bldg, N.Y. 

ANS 

41 tot 


n advertising in PRINTERS’ INK 
e amount ~4 $10 is entitled to receive 
the paper for one year. 
a placed in each of aa of 140 local weeklies ; 
‘Se. a line a week. Only one electrotype 
cusauk UNION CO., 15 Vandewater St., N. Y. 


Bt INDEPERDERS. Own your own new: 
Send for estimates to PICTORIAL 
W. E3 Cco., 132 Nassau Nassau St., New York City. 


4 Church Press Association Incorporated, 

peummners: of ore Church ine3,com- 
bined circulation, so and rates on 
application. 108. B isth St., , Pa. 


Ho AND HEAKTHS is = a heer for ad- 

ertisers ; 50,000 mont. ; put it with the 

“pullers”  40c. line; yearly Send to WAT- 
BERG’S AGENCY, 21 Park Row, N. 


DVERTISING in newspapers of ion cir- 

dl culation’ means “ BUSINESS.” For partic- 
lars address A. FRANK RICHARDSON, Tribune 

Bldg. N. ¥. Chamber of Cor of Commerce, Chicago. 


347 475 COPIES per i per issue was the aver- 
. circulation of THE LapIEs’ 
Wor tp for 1893, It will be much ae for "94. 
A popular household magazine, igs ad only to 


paid. gabscribers. For 

ublishers, 8. H. OURE & CO , 27 Park Place, 
ew York. 

oO 1. the Canadian buyers advertise in the 
a New: te eae List (59 papers). Proved 
aun 32,000 copies week 2B 8 low 
rate to those who apply now Se The 
advertisers in the U. 8 is list. Ad- 


etc., CANADA READY-PRINT 





QEND IN YOUR ORDERS FOR 18%. Yearly 
b orders for classified advertisements in 
InK will be accepted at 124 — aline 


com tr 


YOLORADO — In its issue of Feb: 
Lig 5 


tions are invited 4 rom persons who deem them- 
selves competent to pre such an article. If 
use is made of any article sent in, in response to 
—_ invitation, due credit will be ‘given, and our 
ondent will be ee to a year’s sub- 

K in payment for serv- 


CONN ECTICUT. 
N°! daily in Eastern Connecticut has so 
ion as THE DAY, New London, 
Lae ee HOME oe Se New Haven, Ct. 
Will pay advertisers. 


soripetos 
ice Fender 




















Bomsoness Pilot 
The ana’sivdcrn Queen. New Haven. 
xtends into every State and Territ’y. 

ORNECTICOT te its issue of February 1 Ta 
RS’ INK te publish es article my — 

subject: * What rs shall an ve 
to reach th eof C Connecticut?” Contribu- 
tions are inv trom persons who deem them- 


selves competent to prepare such an article. = 
use is made of any article sent in, in response to 
— invitation, due credit will be rt and our 

ondent will be entitled to a year’s sub- 
scrips on to PRINTERS’ INK in AT for serv- 
ice rende: 





DELAWARE. 


DELAWARE — —In its issue of February 2ist 
INK will publish an article on the 

subject : “ What papers shall an advertiser use 
to reach the people of Delawaret” Contribu- 
tions are invited from persons who deem them- 
selves competent to pre’ such an erticle. If 
use is made of any article o— in, in response to 
= invitation, due credit will be given, and our 
ndent will be entitled to a year’s sub- 

script — ay PRINTERS’ INK in payment for serv- 


ice 
DISTRICT OF COLUMBIA. 


ALERT advertisers advertise in KATE FIELD'S 
WASHINGTON, Wi: D.C. 

















while pees’ discounts | ey and co 
carry with them the right use 
space, within reasonable timits, at same rate. 

Address PRINTERS’ INK, ? INK, 10Spruce St.. ,New York, 


F RATERNITY PAPERS—1 am special agent for 
all the official ae leadi ne fc rs of the va- 
rious fraternal orders wae 3 ch, one time, in 
18 of - i, pa Rates fur- 
nished 
num, A. °0. a 
ers of this ¢ P Ay" 
8. KRANTZ, any jou 12 W. mith St., N.Y. 


ISTRICT OF COLUMBIA—In its issue of ‘Sy 
ruary 28th PRINTERS’ INK will publish an 
article aS the subject: ** What papers shall an ad- 
vertiser wu: reach the people of the District of 
Columbia ” Contributions are invited from 
per3ons who deem themselves competent to pre- 
pare such an article. If use is e of any arti- 
os a in, in response to this invitation, due 
will be given, and our correspondent will 
be reantitled to a year's subscription to PRINTERS’ 
InK in payment for sorvice rendered, 
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GEORGIA. 





PRINTERS’ INK. 
A TBaNy WW NY. 


MES-UNION, every even- 
and W: EEKLY HMES cvelyeody. 





ys ENTERPRISE, ss, Ga., all home 

print; 1,000 subscri 

HE OLD HO ~ 8,8. = 
a 


itself as 
m current topics of 








for 

of fd value. CP ty 
Its choice fiction, on 

social and national life, well edited de . 
etc., make it the unrivaled com ion of thou- 
sands of people Southwest 
moderate adve: 

LEWIS, pub’r. 


INDIANA. 


Je PITOMIst. 


KENTUCKY. 


K Batucey STOCK “oem, Lexington, reaches 














circulation. Favorite | Home paper. 
ADVERTISERS «keep your eye on 
GODEYS” 
because the reading public are getting, 
“6 bréueh u us, 
& for the price of 1,”” 


td 
which means—“ Practically your choice of any 
American Periodical Free.” 


NORTH CAROLINA. 


ur Southern Home,40p. mo. Immigration jour 
nal, Cir’n large, advg. rateslow Hamlet,N.C. 


OHIO. 


T= value of WOMANKIND as 
medium is plainly evidenced by t 

















an a 
he letters 





horsemen everywhere. received a from Moy ae ae pabii shers 
of the large number of replies receiv nD an- 
iph swer to their advertisements. GEO. 8S BECK, 
MASSACHUSE Ss. 193 World Bldg., N. Y. oe Eastern Manager. 
Y°r have read the ad of the Brockton (Mass.) 4 he AMERICAN FARMER AND FARM NEWS has— 
ENTERPRISE in Printers’ Ink many times, there isno ~ bey of f it~the st bona fide 
p= Pa will see it again. “This paper has anen- circulation of any monthly agricultural at journal 


e reputation among its advertising patrons. 
low words, 6 times, 50 cents. Want ads a specialty. 
Specimen copies ‘free. 


MICHIGAN. 


MINNESOTA. 
GT FAUT. GLOBE, daify, 2,00: Sunda 


a ee offiee, No. 517 “hom em: 
ple Court lew York. ©. E. ELLIS, manager. 
D° ou want to reac 








ill insert your ad free if we 
don't “agg 30,000 every month. 


line. 
} 4 ry “Month, Detroit, Mich. 











h the Skandinavians! MIN- 
EAPOLIS TIDENDE, epaetetis, MS a. 


published — =e in the world. 
rates are ve 

and extent o the circulation, and returns are 

certain as fate. GEO. S. BECK.193 World Blidg., 

N. Y. City, Eastern Manager. 


PENNSYLVANIA. 


Pitt«burgh PR RES: has the targest circuia- 
tion rating of any that city viz: 400.964, 
)ARK’S FLORAL MAGAZINE, Libonia, Pa. 
Monthly, 100,000 proved circulation. Adver- 
Beer ore: No. 517 aes Cc New York. 


RHODE ISLAND. 


0 he NEWS, Providence, R I., 
4 ONE CENT. 10,000 circulation. 























every evcning, 





has 10,000 sworn 





The Housekeeper, Minzeapells, 
Home Paper. PayS Advertisers. 














WASHINGTON. | 


GQ EATTILE TELKGRAPH. 
ry 




















SEATTLE TELEGRAPH, the leadin; 
MISSOURI. Democratic daily north of San Franciczo. ~ 
EROLD DES GLAUBENS, St. Louis, Mo. Est. 
Hat Circulation 33,000. Brings results. WISCONSIN. 
7 — 
[HE HOME CIRCLE, 8 Oe ‘WW ISQONSIN AGRICULTURIST, Racine, Wis. 
copies es each month. 50c. per agate line. Estab- Proved circulation, 30,000 ; 20 cents a line. 
1880. 
MEDICAL BRIEF, monthly. St. Louis, has MANITOBA. 
a regular issue of a oe — £ by 
American ae See alargercircula- * pax MANITOBAN oy, Ty eS non. aoe. Winni- 
tion than any other te journal in the world. peg, Man. Circ.,3,116 aline. 





NEW JERSEY. 
THE EVENING JOURNAL, 


JERSEY CITY’S 
FAVORITE FAMILY PAPER. 
Circulation, - - = - 15,500. 
Advertisers find I(T PAYS! 


NEW YORK. 
GF NICHOLAS. 


RE le Roy (N. Lok GAZETTE is a first-class 
weekly newspape 
i hes trial lines = in Watertown (N. Y.) 
ERALD—3v,000 readers. 


Newsuran. N. Y. Pop. 25,000. The leadin; 
newspaper.daily and sneak: weekly JOURNAL 


‘AMeEpicaN GARDENING is the best for seeds, 
“+5 pt implements. Lowest rate for cir- 























SOUTH AND CENTRAL 
AMERICA. 


PANAMA STAR AND HERALD~ D. and w.; pub. 
at Panama ; est. 1849. Eng. and Span. wid ions 
cover Mexico, Cent. and a Cir., 27,000, 
ANDREAS & CO.. gen. agents, 52 Broad St., N. Y. 


CANADA. 
6é Bera Maning | 2 Pri unig. e, ef. 


ng friends. 

tive nad 

Splendid field. Tickle with ad, t laughs 4 
Nu E. Toronto. 


harvest. Nuff sed. 4 Adelaide Be 


SUNDAY SCHOOL BANNER 
The Sunday School Teachers’ Journal of Canada, 
Toronto—Is one of the (only six) monthly publi- 














past year of 16,975 copies. 
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Ready-Made Advertisements. 


Original Suggestions From Various Contributors. 


(Revised and edited by Charles Austin Bates). 


For a Music House— By E. French). 


That old cracked-voiced 
SWAP 


OF F. ° Liking music is most in- 

nocent and refining and 
helps to keep them at home out of mischief. 
Exchange with us for a fine 


HARDMAN PIANO or 
STORY & CLARK ORGAN 


—both prize winners at Chicago. We have 
other makes, though none pussessing more 
uniformly good points. Send for handsome 
illustrated catalogue and terms. 


CURTIS & FRENCH, 
Red Bank and Lakewood, N. J. 


your musical ear is 
spoiled—before your 
children conclude they 
“don’t like music.” 





For a Wood Dealer. 


Want Any 
Telegraph Poles ? 


We are opening up a prime line of Telegraph 
and Telephone Poles. This will interest some 
people, but not so many as will the following : 
2,000 Cords of Ax CuestnuT Woop, sawed to 
stove length, delivered at $3.50 per cord. 
How is this for a helper-out during these 
pinching times? We own the standing 
Wood, employ a gang of 78 wood butchers, 
and sell direct tu the people, 
MILLS, BARKER & KNOTT, 
PLANKVILLE, 





For a Druggist—(By C. A. Bates). 


EVERYBODY 
KNOWS 


that Cod Liver Oil is good and what it is 
good for. It’s merely a question of w..ich 


kind. 
PHOSPHATE’S 
EMULSION 


isn’t any better than Scott’s, but it’s as 
good, They’re just alike—excepting the 
label and the price. Scott’s is $1; Phos- 
phate’s 65c. e have both, 


PHARAOH’S 
PHARMACY. 


piano or organ, before | 


| For a Printer—(By Wm. H. Smith). 


WEDDING 


| INVITATIONS. 
| Possibly you intend to marry soon. You will 
| want Invitations or Announcements—or both. 
At this point in life it’s natural to have a 
‘* best-is-none-too-good”’ feeling. We have 
several new designs in type especially for this 
work, We can satisfy your feelings. 
PLANER & MALLET, 
| PRINTERS. 





| 
| For Any Business—(By J. A. Kershaw). 


'ONE REASON 


Why ours is the Biggest and Busiest store 
in this part of the State is because our 
business is built on the principle that the 
customer’s advantage is our advantage. 


ANOTHER REASON 


Isthat we return full purchase price on 
all unsatisfactory purchases; even the 
changing of your mind brings back your 
money to you. 

ANEBODY & CO, 





A Dry Goods Suggestion—{By C. A. Bates). 
Dressed in 
Becoming Black. 


A black dress is always becoming and most 
always —— Black s are generally 
staple. There isn’t much fluctuation of price, 
but we’ve found five pieces of handsome Hen- 
rietta that ought to have been sold last fall. 
It was stowed away and half forgotten. We 





want it to change owners very quickly, so the 
price goes from $1.25 to 79c. a yard. Guvues on 
sale Tuesday morning. 





For a Grocer—(By Louis C,. Miller). 


Yes, You Can 


Get “cheap” Flour if you want it, but 
we don’t think you want it, If you 
would like Flour that will make perfect 
bread and have some of the “ staff of 
life’ about it, buy 


Champion Flour. 








Anybody and everybody is at liberty to change over these advertisement suggestions to 


fit them to their own use—that is what they are here for. 


Advertisement writers are in- 


vited to send in suggestions ; if used, due credit—name and address if desired—will be given. 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 
Issued every Wednesday. Subscription Price : 
Two Dollars a year. Three Dollars a hundred ; 
single copies, Five Cents. No back numbers. 


GEO, P. ROWELL & CO., 
Eprrors awp Pus.isHers. 


NorTE.—Exce| special assignment, PRINT- 
ERs’ INK pm § invite contlibations from 


peapeme “ae expect 4 return of un manu- 


script or to be paid for their contributions. 
Orrices: No. 10 Spruce Street. 


NEW YORK, JANUARY 31, 1894. 


” 











**It don’t pay to advertise,” is the 
almost sure response a solicitor receives 
when he ‘‘ tackles” a merchant for an 
ad. What the merchant says is gen- 
erally true, and no one is more thor- 
oughly convinced of its truth than the 
solicitor to whom the remark is made. 
Newspaper men are beyond all others 
distrustful of advertising investments. 
It does pay to advertise, if you have a 
good advertisement in a good paper, in 
a good position, and at a fair price—but 
generally neither the merchant nor the 
solicitor is able to make a good adver- 
tisement ; not one paper in fifty is a 
good medium ; nine times out of ten 
the price demanded is more than the 
service is worth; as a general thing, 
consequently, advertising does not pay. 
To make it pay, it is necessary to have 
something to sell, to know how to word 
an offer, so as to convince those who 
are in want that they will be benefited 
by knowing something more of the ad- 
vertiser and his wares. Many ads 
promptly satisfy a reader that, whatever 
else he may want, he wants nothing of 
this particular advertiser. 











In Brockton, Massachusetts, a place 
having 30,000 population, a paper 
called the Euterprise has secured a 
daily sale of 8,000, and Mr. A. H. 
Fuller, its proprietor, asserts that in 
his dealings with advertisers he never 
allows the agents’ commission to an 
advertiser who places his own business, 
but reserves that concession for bona 
fide agents doing a general business. 
Vhe Enterprise also indulges in another 
peculiarity, viz.: its ‘‘ rates for general 
advertising are the same by the day, 
week, month, or year, and there are no 
discounts on long contracts.” PRINT- 
ERs’ INK believes that Mr. Fuller is 
either a phenomenal liar, or a mighty 
smart man. 





PRINTERS’ INK. 


THE ready-made advertisements, as 
shown in PRINTERS’ INK, are printed 
in small type and set in small space, 
because the roum available for them is 
limited. ‘hey may, however, be used 
effectively in any space, up to four- or 
five inches double. They need not be 
used verbatim. They are valuable for 
the suggestions they contain. Quite 
often the change of a few words will 
make a first-class jewelry ad out of a 
shoe ad, and vice versa. A_ ready- 
made advertisement for stoves, pub- 
lished a few months ago, has since 
been utilized by a Newark piano firm, 
another in Indianapolis, and a hard- 
ware dealer in Prescott, Arizona. Iden- 
tically the same idea has been used to 
advertise a special brand of beer 
brewed in Baltimore. 





IN another column there is set down 
at considerable length a plan which 
enables every clergyman to publish a 
paper ‘‘ of no mean size, and one’ that 
will command attention” without any 
expense to himself whatever, and the 
Post-Office Department will distribute 
his paper free to readers residing in 
the county where it purports to be is- 
sued. The enterprise is of interest 
not only to clergymen, but to publish- 
ers and to other business men as well. 





On the top of the World Building 
may now be seen at night the new 
Rogers Cloud Projector in operation. 
It is an advertising scheme pure and 
simple. By its means words and 
pictures can be imprinted on the clouds, 
if there are any within a distance of 
three miles, so the inventor says. ‘I he 
World uses the ‘limes Building for a 
background, and urges the public 
thereon to ‘‘ Read the World.” 


ADVERTISERS generally desire to ad- 
vertise in the medium that is patron- 
ized by the greatest number of persons 
in their own line of business. One 
might suppose that the exclusive use 
of a paper would be worth something, 
but it is found in business that the 
more stores of one sort there are in the 
neighborhood, the more trade comes 
to each and every one. Is it so in ad- 
vertising also? 





THE Ladies’ World, a New York 
monthly, sold at thirty-five cents a 
year, received in thirteen weeks, end- 
ing with Jan. 20, 1894, 173,841 cash- 
in-advance yearly subscriptions, 














THE daily paper of the future will 
be sold for a cent. 





THE New York Daily Railway Times 
and Financial Register is published 
at $24 a year, the highest subscription 
price of any daily we know of. It is 
devoted to railway news. Judging by 
its appearance, it is not very unlike 
that California hotel where the pro- 
prietor charged $150 a night for lodg- 
ing—and it didn’t pay then. 


One Frank T. McDonald has a 
scheme for furnishing free letter-heads 
to the city of Erie, Pa. He secures 
twenty or thirty advertisements, prints 
them on the back of 10,000 letter- 
heads, distributes these among his ad- 
vertisers and to public institutions of 
Erie—hotels especially—for free use. 
He says the scheme is a paying one 
for himself, and pleases his advertisers, 


A VERY GOOD SIZE AT PRESENT. 





The Waco, Texas, Vews, in its issue 
of January 15th, promises to double 
its present size if local merchants will 
extend a proper advertising patronage. 
Its local patronage is already consider- 
able, but the editor asserts that half 
the money paid to employees comes 
from foreign advertising obtained from 
New York, Boston, Philadelphia, St. 
Louis, Chicago, San Francisco and 
other points. PRINTERS’ INK is com- 
petent to inform the Mews that the 
worst argument that can be used in 
soliciting advertising patronage is to 
tell a merchant that it is his duty to 
give the order. Business men who 
seek a paper from any sense of duty 
are mighty poor advertisers. Theonly 
patron worth seeking is the one that 
comes from motives of pure selfish- 
ness. What the Mews needs at this 
time is not more paper, but smaller 
type and better ink and press-work. 


42> 
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The Breeze, a \ittle-paper published at 
North East, Pa., has for its motto: ‘All 
Things Come to Him Who Hustles,”’ and 
equally conspicuous on the right and left of 
that motto the publisher sets down his consti- 
tution and by-laws: ‘‘ Advertising Agents 
Barred,”” “* No Patent Medicine Advertise- 
ments Taken.” On the inside of the paper 
there are to be conspicuously noticed adver- 
tisements of World’s Dispensary Medical As- 
sociation, St. Jacob’s Oil, August Flowers, 
Piso’s Cure for Consumption, Hood’s Sarsa- 
— Kennedy's Medical Discovery, Ely’s 

ream Balm, and on another page we read: 
‘*Bad Blood made pure by ss. S.,” and 
““Swampfoot Cured Me.”’ The Breeze evi- 
dently has a great future, 


PRINTERS’ INK. 


117 
WHICH IS BEST? 


In many American cities there is a 
marked difference of opinion among 
the inhabitants as to which of two 
newspapers is the best for an adver- 
tiser. In New York there will be 
doubt between the World and the 
Herald. In Boston the advertiser will 
be puzzled to decide between the Glode 
and the Hera/d. In Cincinnati the 
Enquirer exhibits strong grounds for 
preference, but many will decide in 
favo. of the Commercial Gazette. In 
Philadelphia every one accords a larger 
issue to the Xecord, and at the same 
time is willing to pay as mucl: money, 
or more, for the services of the Ledger. 
In Chicago the Herald may have more 
readers, but the 7ribune gets more 
money from advertisements. In San 
Francisco the Zxaminer sustains its 
claim to issuing more copies, while 
many persons believe that the Chronicle 
corrals more cash from its daily output. 
Where so much doubt exists, the judi- 
cious advertiser will generally make no 
mistake if he uses both papers. In 
every place mentioned, the paper named 
first prints more copies, while the other, 
in each instance, is older and has longer 
enjoyed an admitted position in the 
front. Opinions differ, as has been 
stated, as to which best repays the 
advertiser's outiay. Naturally, the 
younger paper is less conservative— 
more pushing—while the older is gen- 
erally admitted to be the more valuable 
as a property, because believed likely 
to produce the larger net income to its 
owners for a series of years to come, 
Advertisers, once secured, cling more 
tenaciously than readers do to the pa- 
per that has gained their confidence 
and shown a power to benefit. Hence, 
the great value to a newspaper of age 
and a reputation for prosperity. 


—__ +o ——___ 
SLOP-SHOP NEWSPAPERS ARE ON THE 
INCREASE, 


Out of a list of at least 2,000 new publica- 
tions received by the Editor of the American 
Newspaper Directory, while making the an- 
nual revision, fully Bity per cent have been 
rejected because for apparent reasons they do 
not appear to be entitled to entry as legitimate 
newspapers. Of the remaining number not 
one in ten is up to the grade of the average 
country weekly, While the usual number of 
new papers were started during the year 1893, 
they were not of the usual degree of merit, 


GIRLS DON'T LIKE TO BE KISSED. 
The Hampden County Medical Society has 
asked the newspapers not to mention the 
names of physicians attending accidents, etc, 
—Holyoke (Mass.) Free l’ress. 
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HINTS FOR 'PUBLISHING CHURCH 
PAPERS. 


Just now ‘the country is over-run 
with a crop of religious newspapers. 
They have sprung up everywhere ; 
are sold at a nominal subscription 
price, from twenty-five cents a year 
upward, and ‘are entered in the mails 
as second-class matter. The Gospel 
Gleaner, of Pittsburgh, may be taken as 
a sample. Its motto is: ‘‘Go out 
quickly into the streets and lanes of 
the city,” and a paragraph of its pro- 
spectus reads as follows: ° 


Somewhere between Jerusalem and 
Jericho many have fallen. The least indi- 
viduals, missions, Sunday schools or churches 
can do to lift some of the fallen, is to send 
them the Gospel Gleaner. 


This indicates the way subscribers 
are obtained. On the last page of the 
Gospel Gleaner (issue for January) 
there appears a prospectus which ex- 
plains the whole mystery of the sudden 
appearance of this hail storm ‘6f ‘*‘Mac- 

onians,” *‘Gleaners,” ‘* Friends of 
Christ,” or whatever name may be 
adopted. The announcement is as fol- 
lows : 

Brotuer Pastor—You are planning for a 
revival in your church during the fall and 
winter. e need not tell you that it will be 
impossible for you to visit all non-church- 
goers within your parish ; in fact, you will not 
even be able to see all unconverted members 
of your congregation if you depend on per- 
sonal’ efforts alone. Your plans may be ve: 
exact, but you are making a great mistake if 
your arrangements do not include a liberal 
use of printers’ ink, The press isundoubtedly 
the greatest power for good or evil in the 
world, and ministers and Christian workers 
xenerally have stood by long enough, and 

iven tne world and satan the control of the 
focal press directly to the detriment of Chris- 
tianity Why not use the local press for 
Christ? Your city or village papers will not 
publish what you wish to say, and your gen- 
eral church journals cannot publish matters 
that specially concern your church and com- 
munity. Necessity is said to be the mother of 
invention, and so it was with regard to the use 
of printers’ ink in local religious work. Ag- 
gressive pastors who have the advancement 
of their churchat heart began the publication 
of small religious sheets of special interest to 
their church and community. However, 
owing to the expense and labor, many have 
felt that the work involved was niore than 
they could do, and in ge of the good results 
obtained were literally forced to abandon 
their pas. It is quite true that the “ child- 
ren of this world are wiser than the children 
of light.”” Secular papers found it economical, 
wise and profitable to adopt co-operation in 
publishing local papers. In this way a more 
presentable sheet can be furnished with better 
results and less expense. This, to some ex- 
tent, has been adopted for local religious pub- 
lications, and has proven very successful. 

If you are not familiar with our co-operative 
pion write us at once, and ask for our ** Hints 
or Publishing Local Church Papers and Dum- 
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my Letterof Information.” After éxamining 
these carefully, you will readily sce the wis- 
dom and practicability of co-operation in util- 
izing the press for religious purposes, The 
novelty of our plan is, that you can publish a 
paper of no mean size, and one that willl com- 
mand attention, without any expense to your- 
self whatever. The papers may be furnished 
absolutely free.’ In many’cases, such papers 
have even placed money into the treasury, 
besides making thousands of calls the pastor 
could never have made. you believe in 
doing ail the good you can, write for samples, 
etc., at once, and introduce a paper. 

We make this work fhe special feature of 
our publishing interests. Address 

GLEANER PusLisuinG Co., 
Third Ave. and Market St., 
Pittsburgh. 


The above prospectus explains the 
mystery of these papers. They are 
the result of the successful application 
of the co-operative system, so long and 
profitably made use of by the secular 
press. A minister who thinks that he 
would like to have a newspaper may 
receive a designated number of sheets 
free or at a nominal price. Certain 
matter, furnished by himself, can be 
printed on a page reserved for his use, 
and the post-office will distributé his 
newspapers free:in the county where 
it purports to be issued,,and send them 
elsewhere for one cent a potind, 


FOR COUNTRY READERS. 


The advertisement manager of the 
Toledo Blade, referring to the great 
effort put forth by the Chicago Jnfer- 
Ocean and the New York 7ridune *+ 
secure country circulation for th 
weekly editions, says : 

Reducing price to twenty-five cents a year 
wiil not help the weekly newspapers that are 
experimenting in that way as much as one 
would think. Unless the paper meets their 
requirements the country — will not take 
it, and if it is given to them they will not 
read it, The city man, who has been trained 
to make a paper for city people, cannot under- 
stand this and will never learn it. 

These ‘“‘ weeklies to a daily” that reduce 
their price to twenty-five cents a year are still 
making their papers for city people and ex- 
pecting their country patrons to be pleased. 

An explanation of the great and sustained 
popularity of the Toledo Blade may be found 
in the fact that it has always been a paper for 
the country people, made to suit their tastes 
and to reflect their views, Almost any city 
editor will examine a copy of the weekly Blade 
and pronounce it no better than his own 
paper,and from his stand-point itisnot. But 
it just suits the people for whom it is made, 
and therein lies its strength. 











OF GREAT SERVICE, 
Printers’ Ink has been of great service to 
mein the preparation of advertisements for 
the largest hardware and house-furnishings 
concern in this city. I would like to see more 
of its space devoted to the retail advertiser. 
Joun A. KersHaw, 
Danbury, Conn., Jan, 20, 1894. 




















A GOOD BUSINESS SCHEME, 


The proprietors of the Palmer House 
have hit upon an ingenious idea to 
please newspaper men and secure cash 
patronage. They send out a pretty 
card, very much resembling a free pass, 
made out for the managing editor. 
Anybody would be tempted to preserve 
the card. It is too pretty to throw 
away. ‘With such a promise in pocket, 
when going to Chicago, why should 
not the editor go to the house that has 
remembered him and agreed that 

The holder of this card is entitled toa 
discount of fifty cents a day on the American 
plan on all rooms for which the price is $3.50 
a day and upwards, and on the European plan 
on all rooms for which the price is $1.50 a da 
and upwards, When accompanied by his wife 
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KNOWS HOW TO GET WHAT 
HE WANTS. 


The following advertisement recently 
appeared in a Hartford (Conn.} daily : 


Personal,—Perry Davis, an old colored man, 
whom so many know as a dealer in paper 
stock, is sadly in need of some bed-clothes, 
and he wishes some one to supply him. Who- 
ever feels kindly disposed to this old man, if 
they will send him a postal card addressed to 
the genetal delivery he will call for the bed- 
clothes at once. 


A NEW YEAR'S GREETING. 

Newspaper publishers who are in the habit 
of printing carriers’ addresses and that sort of 
thing for distribution at Christmas time or at 
the beginning of a new year, will do well to 
apply to the Dubuque, a., Daily ae yee te 
for a copy of the one issued from that office 
for 1894. “Vc have never seen the problem 
* What to make it’’ so skillfully dealt with. 
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the check for heron the American plan will 
be $3.00 a day, regardless of the price of the 
room occupied and on the European p) 
her account will be complimentary. 

In a city where the hotel business is 
so much overdone, as it must be in 
Chicago—just after the Fair—what 
boniface is there who would not be 
glad to offer a 50-cent reduction to edi- 
tors—or anybody else, for that matter ? 

° —_—__—__~@s+——___—_— 

The eighth annual meeting of the Amer- 
ican Newspaper Publishers’ Association will 
be held at the Imperial Hotel, Broadway and 
Thirty-second street, New York, commencing 
on Wednesday, February 21, and continuing 
for three days. 





The Needle's Eye is the name of a very 


retty little weekly published at Needies, San 
3ernardino County, Cal. 





THE OLDEST NEWSPAPER. 


The other day Dr. Thomas L. Jones came 
from Pekin and was in Seattle en route to the 
East. He sses, among many other curios, 
acopy of the Pekin Gazette. It hasbeen pub- 
lished continuously since about the year 1000 
A. D. . The paper is of the size and shape of 
a railroad folder and the news published in it 
relates entirely to the court, the edicts of the 
emperor and government affairs in general. 
In fact, it is really the official gazette of the 
Chinese court, though it is published asa mat- 
or on! private enterprise.— 7e/egraph, Seattle, 

asnr. 
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A CIGARETTE PAPER. 


A St. Petersburg editor has hit upon the 
notion of printing his journal on paper suitable 
for making cigarettes, Itis said that its circus 
lation has been largely increased by this 
means, as the Russians are largely given to 
smoking cigarettes, which they make them- 
selves.— The London Daily News, 
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THE NEWSPAPER VIEW VARIES WITH 
THE STANDPOINT. 


THE PUBLISHER’S THEORY. 


It matters not what ‘caused n” 
Nor what it “‘ signifies” 
The way to boom up Businses 3 is 
To freely advertise. 
—Kansas City Journal. 


THE PUBLISHER'S PRACTICE. 
No matter what you offer, 
Nor what the argument, 
We cannot advertise 
we are s of an ase 
sociation of publishers in our city who have 
agreed not to advertise in anything under 
pagan | of forfeiting $100 to the association 
ch offense.—Chicago & Boston. 
A CLASS OF EIGHT. 
Wisconsin Business UNIVERSITY, 
( tocorpaeeee) 
re Toland, President. 
La CxossE, Wis., Jan. 17, 1894. 
Editor of Printers’ Ink: 

GeNnTLEMEN— Your esteemed favor of rath 
inst, at hand and contents noted. Inclose 
find remittance for eight subscriptions to 
Printers’ Ink, beginning with the current 
number, 

We believe that using of Printers’ Inx in 
our advertising department will prove bene- 
ficial. We have something more than a local 
reputation as advertisers, and our success 1s 
due, in a very great measure, to intelligent 
advertising, and a great dealof our knowledge 
— advertising is due to Printers’ 

NK, 

Wishing = @ prosperous year, we are, 
yours respectfully, 

/isconsin Business UNIVERSITY. 


h 

















A BAD AD. 
Sa.ipa, Colorado, Jan. 17, 1894. 
Editor of Printers’ Ink: 
The Franco American Food Co, has an ad 
in the January magazines which ought to 
ralyze their business, at least so far as the 
ine of soups is concerned, It depicts the 
cook capturing a cat, and the same individual, 
a few moments later, serving it in the shape 
of soup 
This. is intended to be a blow at cheap 
soups; but it seems to me thatthe majority 
of the people who read it would simply be 
disgusted with all kinds of canned soup, or, 
in other words, that such an ad would injure 
the sale of soups rather than promote it. 
Yours truly, 
Howarp RusszELt. 
——_— +> 
INDISPENSABLE IN THE FEED TRADE. 
Union Feep Co., 
Manufacturers and Dealers. 
I. C. Mansfield and W, T. Tyler, 
Proprietors. 
CHATTANOOGA, Tenn., Jan, 16, 1894. 
Editor of Printers’ Ink: 
Inclosed find remittance for renewal sub- 
scription to Printers’ LINK. We have found 
it ble in our b 








ruly, 
Union Freep Co, 


+>> 





Many a good ad is weakened by fraying out 
over a dozen features, leavin 
ciently distinct to clinch itself 
—/. Scarboro. 


nothing suffi- 
cn the memory. 
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Displayed Advertisements 
50 cents a line ; $100 a page; 25 per cent 
extra Sor specified position—if granted. 
Must be handed in one week in advance, 








RAPID ADDRESSINC. 
The only authentic Trade pate, Envelo 


hand Fuarantesd bsolu And, F par- 

N co! ‘or 
ticulars address cited P, Prest., 314, 316 
Broadway, New York City. 


100, ooo CIRCULARS 


Send for Sampies. 


$30.00. svirnietn ition. 


ee $1.50 


CHICAGC PHOTO ENG. CO., 185 3 a) O 


COIN! COIN ! !! COIN! 


in Mailing Card b: 
. me. Se in lin line with hustlers for 








BEST 
HMALF-TONE 





ite ev 
alati ia 


postal notes. It will hel 
d fei’ Samples thee + nOWRLVORD & CO. “ad 


oie ts Props. and Mfrs., Detroit, ‘Mich. 


DOS FRENCH (fees 
ADS. 





French Pam phle 
French Translation 
m 


Montreal, 


NEWS INKS. 


BEST IN THE WORLD: WARRANTED. 
Iwant orders accompanied by a check 
in full payment—not otherwise. 








Goods delivered free at any railroad or 
steamboat in N. Y. City. 





500-pound Barrel at 4c., $20 00 
250-pound Barrel at 4%4c. 11 25 
100-pound Keg at 5c., 5 00 
50-pound Keg at 5}<c., 2 75 
25-pound Keg at 6c., 1 50 





Check with Order—every time. 





ind of 
press- 


Send copy of paper and tell 
press used and temperature 0 
room. 

Satisfaction Guaranteed, 
ADDRESS 
WM. JOHNSTON, 
FOREMAN PRINTERS’ INK PRESS, 
10 SPRUCE STREET, 
New York. 


























Arthur’s 
«-« Peterson’s. 


500 Temple Court, N. Y. 








EEDS a lete list 
YOUR oO New ¥ York City’s ad 
vertisers, w! h gives 
& name of the firm’s 
Send f rice and 
ticulars. It costs noth- 
ing to inspect list. 
tones D. - KING, 
MANAGER __ snooxryn. N.Y. 
DON’T SWEAR 
When you have to over- 
haul a lot of papers, cir- 
cul pamphlets, letter 
files, fillung yourself with 
dust and the disturied 
cockroaches with con- 
sternation, but buy an 
Acme Wire Partition Rack. 
The shelving is dustiess, roac 





4 4 less, clean, strong, handsome. 
————} et catalog. : 
Pope Rack Co., St. Louis, Mo. 
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ADVERTISERS 


desiring information as to the ways and 

means of opening up business in 
ENGLAND, SOUTH AFRICA, or 
AUSTRALIA, _INDIA,. 


are invited to communicate with 


C. MITCHELL & CO., 


the well-known Advertising Contract- 
ors, through whom many of the ‘argest 
American firms have been introduced 
to the English and Colonial markets. 


Years’ Experience 


in placing the most extensive contracts 
in the above-named countries has re- 
sulted in the certainty of execution un- 
der al! the most favorable conditions. 


Cc. MITCHELL & CO., 
Compilers and Publishers of ‘* Toe Newspa- 
PER Press Direcrory’”’ (49th year of issue); 
Proprietors of Lonpon “ Fame,” a Journal 
for Advertisers. 


12 & 13 Red Lion Court, Fleet Street, 
LONDON, E. C. 


50 








Of the Zvening Post, like the 
Pall Mall Gazette, it may ‘be 
said that it is “ perhaps the best 
of our evening papers.” No 
other has so large an advertis- 
ing patronage. There is not a/| 
social club in the city, no matter | 
what its political proclivities 
may be, that does not take in 
more copies of the Post than 
of any other evening paper. The 
advertiser who will use but one 


evening paper in New York City 43 


will, nine times out of ten, act 
wisely in selecting the Zvening 
Post. 

—Printers’ Ink, December 27, 1893. 





Widow 
Watkins 


Nearly Died 


| from bilious headaches. She com- 

plained and moaned, and in three 

months paidadoctcr . 

And while she was complaining and 

suffering she took medicine con- 

stantly, The medicine cost. . . 

Her headaches were no better then 
| than before, and to get no relief she 

| had paid . 

Then she bought a box of Rupans 

Tabulesat the drug store. The first 
| one cured her headache in fifteen 

minutes, and she was well in three 
ys. ‘Ihis cost her 
and she has four little botties of the 
Tabules still on hand. 

It will thus beseen that it cost her 

$108.10 more to be sick than to 
be well. 


R-I-P-A-N-S TABULES 


cure any illness resulting from a disordered 
digestion, and in nine cases out of ten a single 
one will bring substantial relief in half an hour 





$90.00 
18.60 
8.60 


-50 





The Sacred 


Or Boston, 


Heart Review 


Tre Great Reticious Weexty or New Enctano. 
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THE “NEW MODEL” STEREOTYPING "Strensr ne. 


practical machine onghe 


market, to-day, for a News- 





* paper Office of moderate size 





to operate. 





CAMPBELL PRINTING PRESS AND MFG. CO., 
160 William Street, New York. 334 Dearborn Street, Chicago. 


he 
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Printers’ Ink for Clubbing Purposes.  # 








to 


y 
y 
d 
» The Post-Office Department has notified Prryters’ INK that it is per- 
y missible to sell subscriptions to that paper to other publishers, for clubbing 
» purposes, even at a rate as low as 25 cents a year, if paid for in cash, but 
7 that it is not permissible if the subscriptions are to be paid for in ad- 
q -vertising, even if the full subscription price ($2.00 a year) is paid for each 
individual subscription. 

» Correspondence is solicited with publishers who wish to obtain sub- 
? scriptions to PRINTERS’ INK for clubbing purposes. 

» $<Address all communications to 

7 PRINTERS’ INK, 10 Spruce St., New York. 
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For direct results Comfort has given us far better re- 
turns than any other publication.—Himrod Mfg. Co., N.Y. 
We have tried nearly all the best mediums in this 
country, and ComForT ranks at the top.—Typewriter 

Headquarters, N. Y. 
In results from thirty-six_hundred pepers ComFoRT 
@& Healy, Musical In- 


stands very high indeed.—Lyon 
struments, Chicago, Ill. 
We find Comrort among the very best journals.— 
pee Allman, Paper Hangings, etc., Ph iphia, Pa. 
e received more returns from your peper than from 
| ony Crees in the United States.—Centennial Mfg. Co., 


0. 
ComFokrt is one of the best mediums I have ever used.— 
Mme. Ruppert, Comple. ‘ z 3, N. Y. 

Right now, in the midst of financial disaster, we are 
getting good paying returns from ComForT.—Lake E 
g. Co., Erie, Pa. 
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CALIFORNIA 


7 A Select List of 
Pacific Coast Home Papers. 


| 
| SAN FRANCISCO EXAMINER, 
SAN FRANCISCO POST, 

LOS ANGELES, CAL., TIMES-MIRROR, 

SAN FRANCISCO WAVE, 
OAKLAND, CAL., TRIBUNE, 
OAKLAND, CAL., TIMES, 
SACRAMENTO, CAL., BEE, 


eee SAN JOSE, CAL., HERALD, 
SANTA BARBARA, CAL., PRESS, 


RIVERSIDE, CAL., PRESS, 
SANTA ANA, CAL., BLADE, 
SAN DIEGAN SUN, CAL., 
SAN DIEGO UNION, CAL., 
REDLANDS, CAL., CITROGRAPH, 
ANACONDA, MONT., STANDARD, 
OGDEN, UTAH, STANDARD. 
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I would rather have my advertisement in 





one paper reaching the home than in forty 
sold on the street.—-MARSHALL FIELD. 


To Advertise on the Pacific Coast, consult 


E. KATZ? 


SPECIAL NEWSPAPER ADVERTISING AGENCY. « 
Offices: 186 & 187 World Building, New York City. 
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PRINTERS’ INK 


IS A WEEKLY PUBLICATION 


designed to discuss all subjects appertain- 
ing to advertising and incidentally to all 
subordinate interests relating to it. Those 
who make good printing presses, those 
who make good type, those who profess 
to write good advertisements, and those 





who make it a business to supply suitable 


PRINTERS’ INK 


Miscellaneous articles supplying the 


every-day wants of advertisers, such as Fine 
Job Printers, Stationery, Paper Manufact- 





urers, Gold Pen and Pencil Manufacturers, 
Printing Press Makers, and every kind of 
labor employed’ in the printing of newspa- 
pers and in supplying advertisers, will find in 
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fresh, prompt and exclusive. information. 


ADDRESS 


PRINTERS’ INK, to Spruce St., New York. 


ry 
; 
; 
4 
; 
the one channel for their special clientage. : 
é 
. 
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: PRINTERS’ INK 
a key to open to them a storehouse of 


BOVOVesesesesss- Stnthnctinates tinct ctinaathnadndiants 
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Standard Newspaper Union, 


CHICAGO, ILL. 


105 Papers w Illinois; 


CIRCULATING IN 89 CITIES AND TOWNS HAVING A POPULATION, EX- 


CLUSIVE OF 


Guaranteed Circulation of 100,000 Copies Every Week. 











CHICAGO, OF 369,109. 
























































Por. Name NaME WHEN PoP. NAME Name WHEN 
r%) OF OF EsTAB F 
Town. T PAPER. L'sH’D TOWN. TOWN 
1,574 A 1 2, 
2,330 Democrat 1880 38,246 
2,560 Argus 1880 2,084 
2,322 --Adage 1871 4,285 
1,595 Guide 1,999 
4,882 Northwestern 1866 3,398 
OD RSs ho 1888 1,545 Mom Press 
20,484 -Lancet 1886 2,977 Mt. Carroll C. H.Daily Democrat 1893 
2,521 Standard 1876 2,145 On -Leaderand Review 1870 
1,484 Watch Sywer 1891 1,080 Gauss, on weet ——— 1889 
ef eee New: 1879 1,951 Oregon, C. H.. ..-Reporter 1851 
SF Bi sccecvesscceceesd Plain Dealer 1887 6,143 Pana.... ..... Gazette 1865 
> a 7 are = Arges 1882 1,455 Paww | POW... .-Times 1878 
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ADVERTISING in this list of 105 papers, 50 cents net, per agate line, 
each week. By the year, $2.00 per inch in each paper, or $200.00 for the 


105 papers. 


For further particulars, address 


CHICAGO NEWSPAPER UNION, 
87-93 South Jefferson St., Chicago, Ill., 


Or, 10 Spruce St., New York. 


Orders received through any reliable Advertising Agency at the same rates, 





PRINTERS’ INK. 


SOBOO488888 


SATURDAY +* 
* TELEGRAM 


- »« Manchester, N.H. . 


_ Gee Guaranteed or Money Refunded. 


October, November, December, | 50, 0 00 


January, February, March, 
amatuadiit, 








25e. ; a ‘Line. 


Solid or Displayed Advertisements, 25 cents a line, 
each insertion, 14 lines to the inch. Reading Notices, 
50 cents a line, 9 lines to the inch. 








40, 000) April, May, June, 


| July, August, September. 


20c. a Line. 


Solid or Displayed, 20 centsaline. Reading Notices, 
40 cents a line. No discounts for time or space. Con- 
tracts may be canceled any time if advertisements do 
not pay. 














KNOWN CIRCULATION AND PROOF FURNISHED. 


Uniform Rate, for Solid or Displayed Advertisements, 
of One-half Cent a Line for Each 1,000 of Proved 
Circulation. 


SATURDAY TELEGRAM CO., Publishers. 


WM. M. KENDALL, Business Manager. 
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THe ATLANTA JOURNAL 
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HAS THE 


LARGEST CIKCULATION, 


AND IS THE 


Brightest and BEST PAPER 
. . Published in ELEVEN SOUTHERN STATES... 


% 


The “ NEW SOUTH” is the most inviting field for investments, 
and is TO-DAY the most prosperous section of this Country. 


% 


THE WITH ITS 


ATLANTA DAILY AND WEEKLY EDITIONS, 
JOURNAL, REACHES THE MASSES. 


Daily, 17,101. 
Weekly, 15,000. 
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ITS CLIENTAGE IS THE BEST. 
IT IS A RECOGNIZED LEADER. 
IT IS EVER PROGRESSING. 


3% 
THE ATLANTA JOURNAL, 


ATLANTA, GA. 
H. H. CABANISS, Bus. Mgr. 
S. C. BECKWITH, Sole Agent, 
48 Tribune Bidg., New York. 509 The Rookery, Chicago, III. 
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PRINTERS’ INK. 


SILVER SPOON FREE! PRINTERS’ Ine likes 

4 to see what sort of circulars ple use 
who assiat adve patronage. If you are an 
advertiser and fet alot fot this sort of literature 
we want it J. Tell your Ay! to save itfor us! Send 
that have accumulated 


use yo them for es ny Erpose of 80: citing vadvertise 
ments are wanted—not 0; 

ness Fg Address PRINTERS’ ge ‘0 
Spruce 8t., New York. 


The first Spoon was sent on Satur- 
day, January 13, to Messrs. Blackmer 
Bros. & Co., Manufacturers of Patent 
Adjustable Chairs, 41 East Indiana St., 
Chicago, Il. 


The second Spoon was sent on Sat- 
urday, January 20, to the Bowker Fer- 
tilizer Co., 29 Beaver St., New York. 





